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Spanish American War
Yellow journalism was a kind of newspaper reporting that focused on sensationalism and creating headlines that attracted the public. During this period, newspapers were a popular source of information, and William Randolph Hearst and Joseph Pulitzer capitalized on this trend to engage readers and sell more newspapers. The term “Yellow Journalism’ was coined as a result of competition between these newspapers (Smith, 2014). The Spanish-American war can be described as the media war since it was fueled by yellow journalism and the heightened tensions that existed between America and Cuba. The peak of the yellow journalism occurred at the time when the American ship was sunk at the Havana harbor by an explosion from the mines. The two newspapers took the advantage for this situation to wage war against Spain for the actions that happened to America warship in Cuba.
The two newspapers published rumors that the Spanish had longed planned to sink the ship. The rise of yellow journalism helped in creating a conducive environment that could extend conflicts between Spain and America. The two leading newspapers were at the forefront of urging the government to enter into war with Spain. The newspaper had a great influence on America’s foreign policy, particularly on global expansion (Smith, 2014). In as far as yellow journalism was not solely responsible for starting the war, it pushed the leadership of America into declaring war with Spain and the subsequent start of the war. The style of yellow journalism appealed to the public opinion that offered support for the war. It can be argued that yellow journalism had a more significant stake in the war, and the two Hearst and Pulitzer should be blamed for the war. 
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